Creating a Magazine Pitch Planner
That Fits Your Needs and Goals

by Gabi Logan, founder of Dream of Travel Writing



Now, today, we're going
to talk about...



1. Why pitch idea-first rather than
magazine-firstg + How fo start
building your list

2. What makes this process not work +
how to make sure it works for you

3. The must-not-miss aspects of a pitch
plan that works

4. Creating one livel



What are the benefits of magazine-first pitching?




Don’'t Cut Corners

Magazine first pitching helps editors get to
know you while saving time...if you do it right

The pitch plan works best when you have
worked the other steps first

Safety, Match, Reach is not a joke: a
cautionary tale

Crucial here: Be really honest with yourself
about what type of artficles you want to write

When you are looking at magazines to
iInclude, the sections matter

Trust your instincts: do ideas come easily or
note



Your ideal pitch plan has four
parts:

. Where you are at with each magazine

. Where you are at with each article
idea

. Your calendar

. Your log of what has been done when
(particularly helpful for finding files with
pitch text that you wrote some time
back and now need again!)



Making your personal magazine file as full as it
can be is one of the most important things to
do to set your pitch plan up for success



Pro tip: Color code the ideas in your personal
magazine file so you can find them quickly for your
pitch plan!



Let’'s make one together live!



Here's an example of 10 magazines | might
put together for myself:

» Safety ($400/feature type markets):
1. Ambassador
2. ltalia!
3. International Living

* Match (sub $1,000 feature markets):
1. Ambrosia (indie)
2. Wizz
3. Taproot
4. Standart/Barista

* Reach ($1,000+ markets):
1. Food & Wine
2. Delta Sky
3. Bon Appetit



Ambassador

Italial

International
Living

Ambrosic
Wizz
Taproot
Standart

Food + Wine

purchasing
entire villages in
Italy high-end
accommodatio
n - PR contacts,
no pitch

Bra...area?
Barolo - just
there; no pitch
yet

Written
needs
polish

Piedmont, area for
its wine, amaros from
the mountain, every
city — Just took frip;
ne pitch yet

Piedmont, area for
its wine, amaros from
the mountain, every
city —is this too
small? - if so; amaros
by region?

Wrote lead

Chestnut festivals:
the must-do fall trip;
15 person, with
sidebarround-up
option: Just took frip.
no pitch

Parma - was there
while back; need fo
vpdate research

Wrote
middle graf;
no idea lead

Le Marche, Beata Turin - just there; no
Donati's fomily - did  pitch yet

an involvd frip

several years back

need to vupdate

research

Have Ready to go,
research; just sitting it
need to to make sure

organize into |love it
pitch



Magazine |Magazine |Magazine |Magazine |Magazine
#1 #2 #3 #4 #5

purchasing Ambassad

entire
vilages in
Italy high-
end
accommo
dation

or: Sent,
rejected

Italial; Sent, American

needs
follow-up

Way; Need
to double
check
section +
change
pitch
accordingl

)4

Note: look
at other
luxury
magazines

Look for
architectur
e
magazine



SEND:
Ambass
ador:
Piedmo
nt
amaros;
WRITE
WIZZ
pitch;
Decide
on Int
Liv

SEND:
Italial:
48
pieces
on Turin;
WITE
TAPROO
TPITCH

SEND:
Wizz

SEND:
Taproot

SEND:
Standar
d

Intemati
onal
Living:
FU:
Ambass
dor

SEND:
Food &
Wine;
FU with
Italian!

SEND:

Ambrosi Standar

a: Berlin
Vietna
mese
food

SEND:
Delta
Sky: FU
with:
Wizz

SEND:
Bon

Appetit;

FU with
Taproot

FU with
t

Send
new
pitch
ambass
ador; FU
with
Internati
onal
Living

Send
new
pitch
Italia; FU
with
Food &
Wine

Send
new
pitch
Standart

Send
new
pitch
WIZ: FU
Delta

Sky



Pros of Magazine-First Pitching

Placing an article idea that you generated
yourself

Less time familiarizing yourself with magazines
Less time verifying articles are a good fit
Warmer reception for your pitches
Relationships with editors

Higher change of editors assigning you ideas
you haven't pitch

Better chance of moving up to higher rates with
the same publication



Where do most people go wrong with
their pitching?

No organized approach to showing up in
editors inboxes

Lack of ideas when editors ask for them/it's time
to send a new idead

Lack of confidence that ideas are a fit
Pitching takes too much fime

Familiarizing with magazines takes too much
time (or devolves into reading)

Researching each idea takes too much time

People don't know where to start when they sit
down to work on “pitching”




Thanks so much
for joining us today!

It was a pleasure chatting

Have a follow up question on this webinare Email
guestions@dreamofiravelwriting.com and we'll cover it in an upcoming
webinar or in our Monday reader mailbag post
on the Six-Figure Travel Writer blog.
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