
Article Nuts and Bolts: Putting 
Together a Trend Piece 
by Gabi Logan, founder of Dream of Travel Writing 



Today, we’re going to 
talk about… 



1.  We’re not talking fashion here: 
what is a trend in terms of travel 
publishing 

2. The line between trending and 
trend 
 
3. How trend pieces are constructed 
+ five examples 
 
4. Very important webinar news 
update + “Taking control” series this 
March 



Before we get this train moving… 
 
 
What is a trend in the context of 
magazine publishing? 
 
 
Tell me what you think are some 
travel trends right now in the chat 
box! 



Sometimes trends aren’t  
really trendy… 

•  Print pubs won’t cover “the newest 
thing”—it could be over by the time the 
issue comes out 

•  Sometimes their trends are “over” to the 
“it” crowd, but just reaching mainstream
—it’s all about the audience—so it can 
be easy to steal trends from hot outlets to 
write up in regional or national niche 
pubs 

•  Have caught a three-year-old trend in 
the times, and a brand new piece in AA 
this past month on craft cider! 



How can you knowing what’s trendy? 

•  What are magazines covering? 
•  Read FOBs of major pubs: 

–  Conde Nast Traveler 
–  Travel + Leisure 
–  Delta Sky 
–  United Hemispheres 

•  Websites that regularly cover travel trends: 
–  CNTraveler (their daily newsletter is great) 
–  Well + Good (very comprehensive trend 

coverage) 
–  Skift (birdseye of everything in every part of the 

industry) 
–  Travel Weekly (industry pub particularly for agents 

and others who book travel, so daily news) 



Three’s a trend! 
 

(and other facile trend 
reporting to avoid) 



What your trend piece should 
contain to hit home: 

•  Real life example (man-on-the-street 
interview, also a good time to hit HARO) 

•  Hard data: studies, industry reports, 
statistics from government agencies, 
numbers of new companies of a certain 
type opening 

•  Expert sources: you should never be the 
only expert in your magazine pieces—
especially where trends are concerned 



“Trend Piece” – The New Yorker 
“Some sexy stu!,” says pseudonym, not his/her real name because he/she is the 
writer's friend on Facebook, a vague professional from a major city. “Less sexy 
but necessary follow-up to make the above sexy quote make sense.” 
 
Transition from the lede: pseudonym is not alone; the writer has seen not one, 
not two, but exactly three examples of this would-be trend online. ("e last one 
is a stretch.) 
 
Buzzword, buzzword, buzzword. Isn't the buzzword on your mind now? 
Perhaps it is on other people's minds? Read on or you'll be clueless, dated, and 
without any friends in the world. Buzzword again! 
 
First, statistic plucked from academic journal where the writer didn't pay to 
pass the paywall. Also, a biased survey from a company with countless vested 
interests. It's o#cial: the above trend is slightly more common than you 
thought. 
 
Alas, nut graph: there is a trend and it is happening—and maybe for the 
reasons that follow. Or maybe not? To $nd out, scroll past the fold. 



“Trend Piece” – The New Yorker 
“Last season, this thing was not a thing,” says trend spotter, a 
freelance expert. “But just look at Hollywood. From the runway to 
the real way, now this thing is definitely a thing.” 
 
Celebrity examples: one to three months ago, blurry photos 
revealed Katie Holmes doing/wearing/buying the trend. Within 
the last month, the writer spotted said trend again on Gisele, who 
looked so good that her picture will run larger than all this copy 
combined. Then today, solidifying the trifecta, the second-best 
Kardashian was photographed mid-trend! 
 
But is this frivolous topic perhaps emblematic of a broader 
situation or condition? For this expert in sociology, who is not a 
sociologist, it most certainly is. “That was a stupid question,” he/
she says. “Of course all societal trends exist within society.” 
 
“Two-hour interview condensed into single sentence,” says source 
in what will later inspire furious e-mails from source to the writer. 
“Juicy quote taken out of context.” 



How does this work in practice? 

•  Lead with quote, preferably an 
anecdote about the trend out in the 
world 

•  Expand on other instances this occurs 
•  Move into data 
•  Quote or context about trend’s origin 
•  More examples of the trend on the wild, 

particularly among “expert” exampels 
•  End touching on broader significance of 

trend 



Trends show up in a 
shocking percentage of 
pieces (especially in the 

FOB) once you know what 
you’re looking for… 









Let’s take our format for a spin 
through some trend piece examples 

•  Lead with quote, preferably an 
anecdote about the trend out in the 
world 

•  Expand on other instances this occurs 
•  Move into data 
•  Quote or context about trend’s origin 
•  More examples of the trend on the wild, 

particularly among “expert” exampels 
•  End touching on broader significance of 

trend 





















How do you pitch these pieces? 

•  Do your research 
•  Don’t pitch without an: 
–  Anecdote (readymade lede) 
–  “expert” sources 
–  some study, data, or numbers 

•  Great to start with these in the FOB or web 
sections for major magazines like Conde Nast 
Travel, T+L, Saveur, and AFAR 

•  Don’t pitch a long one to an editor that doesn’t 
know you 

•  A staple of the feature sections of travel travel 
trade and niche mags 



Thanks so much  
for joining us today! 

 
It was a pleasure chatting  
travel writing with you J 

 
 Have a follow up question on this webinar? Email 

questions@dreamoftravelwriting.com and we’ll cover it in an 
upcoming webinar or in our Monday reader mailbag post  

on the Six-Figure Travel Writer blog. 


