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Today, we’re going to 
talk about… 



1.  What does a business profile mean 
in the travel writing context 

2. What business profiles revolve 
around—and why most pitches for 
them fall flat 
 
3. How trend pieces are constructed 
+ examples in different lengths 
 
4. Very important webinar news 
update + “Taking control” series this 
March 



Before we get this train moving… 
 
 
What am I talking about here when I 
say business profile? 
 
 



Profiles Can Take Several  
Main Forms 

•  Individual 
•  Product/service/offering 
•  Business 
•  A trend piece is a type of profile in and 

of itself! 



How Do Business Profiles  
Work in Travel Writing? 

•  This is literally a huge proportion of 
what appears in travel magazines, in-
flights and otherwise 

•  Depending on the magazine, can be 
as high as 80% 

•  Rather than city guides/round-ups and 
narrative pieces, *these* are the bread 
and butter of the travel magazine 



Let’s look at that trend piece 
structure again 

•  Lead with quote, preferably an 
anecdote about the trend out in the 
world 

•  Expand on other instances this occurs 
•  Move into data 
•  Quote or context about trend’s origin 
•  More examples of the trend on the wild, 

particularly among “expert” exampels 
•  End touching on broader significance of 

trend 



It’s ALL about the WHY 



How does this change for 
business profiles? 

•  Lead with quote, preferably an anecdote 
about the why of this business 

•  Expand on why this is important in a larger 
context 

•  Move into data and examples of how the 
business implements it 

•  Quote or context  
•  More examples of the why on the wild, 

particularly among “expert” examples from 
within the company 

•  End touching on broader significance of wny 



















How do you pitch these pieces? 

•  Focus hard on the why 
•  The details about the specific busy 

literally do not matter if they don’t 
relate to this why 

•  Be very careful not to get bogged 
down lengthwise—editors will sense 
immediately it’s because you don’t 
know what the piece is about 

•  Be clear how your scope fits the length 



Thanks so much  
for joining us today! 

 
It was a pleasure chatting  
travel writing with you J 

 
 Have a follow up question on this webinar? Email 

questions@dreamoftravelwriting.com and we’ll cover it in an 
upcoming webinar or in our Monday reader mailbag post  

on the Six-Figure Travel Writer blog. 


