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Today, we’re going to 
talk about… 



1. Why pitching magazine-then-idea 
can help us better achieve the true 
purpose of a pitch 
 
2. Walk through the Travel Magazine 
Database 
 
3. Live demos of reverse engineering 
ideas to perfectly fit magazine 
sections 



BEFORE WE GET THIS TRAIN 
MOVING…WHAT IS THE REAL 
PURPOSE OF A PITCH? 



“I once had a guy call me up; 
he gave me a one-word pitch. 

He said, ‘Macau.’ And that’s not 
really a pitch, is it? It’s not a 
narrative. It’s just a place.” 

 
- Jordan Heller, editor-in-chief of 

Hemispheres 
 



THE MAIN PURPOSE OF A PITCH IS 
NOT TO GET AN ASSIGNMENT… 
 
....IT’S TO START A CONVERSATION 



How Do We Start That 
Conversation? 

1.  Show the editor you have good ideas 
2.  Show the editor you are a professional 
3.  Show the editor you understand their 

publication 



ALWAYS PITCH TO GET A 
RESPONSE… 
 
…AND OPEN THE DOOR FOR MORE 
CONVERSATIONS 



The Perfect Pitch Formula 

All pitches are primarily composed of 
three things: 
•  the lead/lede or intro 
•  the outline on how you’ll write the 

piece/what it will be about 
•  the “I’m so great” (ISG) paragraph or 

why you should be the one to write it 



Powerful Leads 

•  start in the middle 
•  too-good-to-be-true statistic  
•  the only thing of its kind  
•  one image or experience that stood 

out so clearly that you know someone 
else would want to replicate it 



What Does Need to Be in the 
Middle (And Nothing Else) 

•  the magazine section the pitch fits in 
•  your point 
•  what you will cover (the three steps in 

the thesis or examples in a round-up) 
•  what research you will do or have 

already done 



What Does Belong in the ISG  
(And Nothing Else) 

•  the information about you that is 
relevant to this specific piece 
– prior research 
– background experience 
– exclusive access 

•  your most impressive (or related) 
publication titles (even if volunteer) 



A Headline Subject Line 

•  “PITCH: ___________ [INSERT DESCRIPTIVE TITLE 
ENCAPSULATING TOPIC] for ________ [INSERT 
NAME OF SECTION OR DEPARTMENT] 

•  The title should highlight the unique aspect of 
your idea: 
–  Unearthing Rare Truffles Under 5 Feet of Snow 
–  Trend Alert: Skinny Dipping in Piranha-filled Waters 
–  Forget Lavender—Provence is the New 

Adventure Sport Capital of France 
–  Ireland’s 12,000-year-old Cheesemaking Tradition 



Onto the idea generation. 
You can use these 
techniques: 
•  When you have an 

itinerary 
•  When you’re planning a 

trip from scratch 



We’re going to do this three ways: 
 
•  The airport approach 
•  The I want to pitch you method 
•  The loaded gun prep technique 



Let’s hit the 
database! 



Thanks so much  
for joining us today! 

 
It was a pleasure chatting  
travel writing with you J 

 
 Whenever you need to double check an idea fit, your 

assumptions about editors, or your self doubt on whether your 
idea is good, email questions@dreamoftravelwriting.com. 


